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Business Kamasutra & Referral Culture, (Binder 5 of 9)  is an integrated part of the complete system that we call “The Ultimate 
Conversion Concepts Platform”.  Actually, this is the CORE campaign for most businesses. Some dentists will use elements from IMM 
Series Campaigns (Binder 6) or Campaigns for Orthodontists (Binder 7). 

While this binder is built with swipe copy for a dentist’s office, this work flow is appropriate for almost ANY business. 

Business Kamasutra is the eLaunchers.com lead capture and prospect nurture/follow up system. This is a set of Infusionsoft 
campaigns, professionally designed and customized to your needs. If the copy is already provided by you or eLaunchers.com, 
we can begin campaign beautification and once you approve the campaign beautification the engineering team will finish the 
implementation.

Once a campaign set is implemented and tested, we schedule CEO training and staff training before going live. 
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How eLaunchers Business Kamasutra and 
Referral Culture Implementation Kit Will 
Change The Way You Communicate with Your 
Clients Forever.
Dear Friend, 
 
First - thank you for your interest in eLaunchers.com and CONGRATULATIONS! If you are reading this binder, you have either purchased a license to 
Ultimate Conversion Concepts Platform or you are a member of my study club, accessing this binder from my library. Either way, we are going to be 
study buddies, and I can’t wait to work with you, play with you & study with you! WELCOME!

You now hold in your hands the opportunity to change your practice dramatically through automated prospect communication and marketing 
“funnels”.  You now have a copy of the “controls” the winners from the years of testing.  I’ve selected only the best campaigns that consistently 
provide the results for our clients. My private clients of all over USA, Canada, Australia and Europe. These tested controls will serve as your 
benchmarks. Please, use these samples as a starting point.  Test your market and patient list so that you can “ beat the controls” but remember.. the 
controls work. In my experience, at least 6 months of consistent investment in the marketing automation plan (MAP) is necessary in order to realize 
the maximum return on investment. 
 
As you embark on this journey, remember one thing. eLaunchers.com Ultimate Conversion Concepts Platform is not an info-product. This is not a 
swipe file. This is not a mindset thing. There are no audio CDs, video DVDs or online training. It is an installation and implementation of a SYSTEM. 
 
The Business Kamasutra Campaign Bank is an integrated part of eLaunchers Ultimate Conversion Concepts Platform. If you are a dentist or 
Orthodontist, other campaigns will be recommended. This is the place where content meets the code. This platform is the central digital nerves 
system for your business. On top of this DNS (Digital Nerves System) you will build your marketing assets. This is the marketing symphony orchestra 
where you will play your melody.  
 
This is a pure, do it yourself tech-hell. (unless you decided to go with a complete ‘done for you’ implementation by eLaunchers.com. Yes, you can 
do this yourself, but you will need a competent team of implementers, internal and external to actually implement this. You will also need to invest 
in some core technology infrastructure with multiple software and systems. You may already have some or all of this infrastructure in place. Most 
people who will buy this will probable already have a relationship with Infusionsoft, Click Funnels and Web. 
 
Before you go any further, please STOP right now, and answer following questions:

•	 Will you be willing to use a pre-configured ensemble of technologies put together in an optimized system that will take over your 
prospect/client communication? 

•	 Have you already picked out your team of implementers including your graphic designer(s), copywriter(s), webmaster, CISO (Chief 
Information Security Officer), database administrator, marketing activities coordinator and sales activities administrator?  

•	 Are you culturally and technically ready for this transformational marketing makeover? Are you fiscally and emotionally committed to 
throw adequate resources and follow through with this process? 

The ‘do it yourself’ program is not for the faint of heart. SOMEONE will have to do all this work. This will take longer than you think.  This will be 
more painful than you think. This will cost more than you think. There is a strong probability that life will figure a way to screw this up in a way you 
never thought possible.  This will not be easy. 

To your success,

Parthiv Shah, President, eLaunchers.com
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With your investment of this platform, you have automatically received certain right to use certain materials included in the Kit. Here 
are the terms of the agreement:

This Certificate authorizes (only) the purchase/licensor to use, for the purposes of advertising and marketing your own products, 
services and business, and or all of the marking documents or ideas themes, actual copy contained within the marketing documents 
designated as “Copyright Free.” Until you purchase a license to eLaunchers.com Ultimate Conversion Concepts Platform, you 
do NOT have right to use this material in your business. Materials included in this Kit not so designated are not covered by this 
license and may be separately copyright protected. This License is non-transferable. This License does NOT convey the right to use 
or reproduce any of the included materials for re-sale or replication or distribution. License is voided should Kit be returned for 
refund, and an individual returning Kit for refund is then precluded from subsequently using, in part or whole, any of the materials 
included herein, including those designated as “Copyright Free.” It is our policy to enforce our copyrights and protect our intellectual 
property. A License Agreement of this type frequently and typically involves the payment of royalties or annual renewal fees by 
the licensee to the licensor, however in this case, all such fees are waived. This is a Lifetime License. This License does not imply 
continued service through any third party vendor, including InfusionSoft nor does this License include continued coverage through 
third-party consultants hired by Licensee to implement the marketing system. This License only covers the material presented in the 
Kit. Questions should be directed to eLaunchers.com, Germantown, MD  20876. 

Note: no warranties have been made as to the result any individual may expect to obtain from use or any or all of the materials and 
instructions in the Kit. No claim is made that the information contained here is free from errors or omissions. No claim is made that 
use or implementation of this system will actually result in increased revenue or profit. Licensee is fully responsible for determining 
the legality of use in his particular geographic area and/ or industry and specific application. Neither the author, publisher, nor 
licensor accepts any liability for same.

Dr. Friendly Smilemaker is a fictitious avatar dentist that I invented so we can create swipe files and templates of all our work in one 
cohesive brand identity. 

As you are reading this binder, put yourself in the shoes of Dr. Friendly Smilemaker. 

Dr. Smilemaker is a successful, success minded, highly educated, affluent dentist. Like most dentists on main street, this highly 
skilled ‘super-dentist’ is struggling to differentiate himself from less expensive alternatives available to his patients.  Dr. Smilemaker 
has been practicing for several decades and now wants to let the associates take the lead role in his clinical practice and he wants 
a system and a process that can put lead generation, patient follow up and prospect nurture on a cruise control so when he stops 
putting in clinical hours the practice will continue to grow and prosper. 

Dr. Smilemaker made a heavy investment in his practice. He put his whole life building and growing his practice just like a bird builds 
a nest: one twig at a time. Dr. Smilemaker wants to shift the burden of carrying the practice from his shoulder to the competent 
shoulders of his team and he is leaning on the Internal Marketing Machine to facilitate automated follow up between his practice 
and his patients. To Dr. Smilemaker, Internal Marketing Machine will help him carry his legacy. 

As you are reading this binder, ask yourself this question. What do YOU expect from implementation of Ultimate Conversion 
Concepts Platform? What change do you want to see in your practice that you think this machine can bring? Do you think this 
machine can be the change you want to see in your practice? How will you justify the hefty investment? How will you measure ROI? 
What is your definition of success? What are your win conditions? What is at risk? What if this does not work out? Can you afford to 
write off your losses and move on?

Would YOU be the next Dr. Friendly Smilemaker in your town? 

Limited License Certificate

About Dr. Friendly Smilemaker
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Copy writing by Master Copywriter Russell 
Martino that was clinically curated by Dr. Greg 
Wych and Dr. Carlo Biasucci
           

Dear Friend

People ask me all the time: “How will YOU give me an ROI on my investment?” 

My answer is always the same. “I don’t give you an ROI on your investment. Your copywriter will give 
you an ROI on your investment on his fees and my fees and the printing cost and everything else that 
goes on in your marketing department. I am the copywriter’s ‘delivery man’. I am the systems and 
process guy. I build the machine that delivers the right copy to the right person at the right time. Think 
of me as a ‘FedEx’ of copy writing.”

Elements of eLaunchers Ultimate Conversion Concepts Platform, Internal Marketing Machine and email 
marketing swipe files are professionally written by master copywriter Russell Martino under clinical 
guidance of Dr. Greg Wych, Dr. Carlo Biasucci and other doctors. 

If you are a dentist (GP, Ortho, Pedo, Perio or Endo) you are welcome to use this content as-is and have 
the graphic designers ‘tweak’ them to your taste. If you practice an ailment or a treatment modality that 
is not mentioned in this binder, please consider hiring a professional copywriter to write copy that is 
appropriate for your situation. 

While you are welcome to use the copy as-is, our graphic designers will help you choose the appropriate 
images from shutterstock or other royalty free image library. It is NOT OK to get an image from Google 
and use in your marketing. That violates copyright law and it can get both of us in trouble. 

Even if you are going to use the copy from our content bank, you may want to consider hiring a 
professional copywriter to read over your final copy and give you a critique-opinion. You may send your 
work for copy critique to Russell Martino,  one of my other writers or Dan Kennedy. You will be given an 
opportunity to participate in a ‘Copy Day With Dan Kennedy’ where you will bring all your material to 
Cleveland, spend a couple of days with Dan Kennedy along with other people who went through similar 
experience and have your copy examined by the peer group and Dan Kennedy. We will let you know 
when such opportunity becomes available. 

Once again, THANK YOU for allowing me to work with you. I am looking forward to a long term, multi-
year relationship with your company.

To your success,

Parthiv Shah, President eLaunchers.com
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Business Kamasutra Followup
1	 Free Report Digital  Delivery, Lead Capture
2	 Free Report Mail Staff Notification, Ship & Followup
3	 New Lead Sequence
4	 Appointment Confirmation Sequence
	 Left Voice Mail Followup email
	 Tried to leave voice mail email followup
5	 New Client Welcome Sequence
6	 Appointment No Sale
7	 Appointment No Show
8	 Long Term Nurture
9	 Contact Us Page Response

BK Campaign Referral System
1	 Start NPS Survey Seq/Ask for NPS
2	 Detractor
3	 Neutral
4	 Promoter
5	 Traffic Drives to Tell-a-Friend
6	 _____LovesReferrals thank you Tagging & Delivery Sequence
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Long Term
Nurture

Ratings &
Reviews

Refer a
FriendReferral

Appt
No Show

New LeadFree Report/
Helpful Info

New Client
Welcome

Appt
No Sale
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Business Kamasutra Followup

1	 Free Report Digital  Delivery, Lead Capture
2	 Free Report Mail Staff Notification, Ship & Followup
3	 New Lead Sequence
4	 Appointment Confirmation Sequence
	 Left Voice Mail Followup email
	 Tried to leave voice mail email followup
5	 New Client Welcome Sequence
6	 Appointment No Sale
7	 Appointment No Show
8	 Long Term Nurture
9	 Contact Us Page Response
10	 Send Book/CD/DVD series
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1. Free Report - Capture Lead
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Free Report Mail Staff Notification, Ship , Shock & Awe
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New Lead Sequence
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Appointment Confirmation Sequence
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Connected No Appointment Sequence
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Left Voicemail Sequence
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No Answer No Voicemail Sequence
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New Client Welcome Sequence
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eLaunchers referral cultureeLaunchers referral culture
Referral Culture Tools, Techniques and Training
Everyone says that their number one source of growth is referrals, yet they have 
not built a formal ‘referral culture code’ for their organization. We have heard Dan 
Kennedy say, if you want them to give you referrals, you need to give them good 
tools and teach them how to talk about you. When we build your referral culture 
we will give you everything: Your referral survey, tell-a-friend website, Infusionsoft 
follow up campaign, friend welcome package and gratitude expression process. 
We will show you how to use the shock and awe package along with ‘three 
cards trick’ to ask for referrals. We will show you how to get online reviews using 
Infusionsoft with review site ‘Sotellus.com’  and trigger referral campaign when 
someone gives you good review. If you are an info-marketer, an educator or have 
a membership site of any sort, a formal ‘Study Buddy’ program can generate a 
consistent flow of referrals. If you get referrals from various ‘centers of influence’ 
we will help you put together a program for your formal referral sources as well. 
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Business Kamasutra Referral System Campaign

1	 Start NPS Survey Seq/Ask for NPS
2	 Detractor
3	 Neutral
4	 Promoter
5	 Traffic Drives to Tell-a-Friend
6	 _____LovesReferrals thank you Tagging & Delivery Sequence
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Detractor
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SmilemakerLovesReferrals Thank You Tagging
& Delivery Sequence



169eLaunchers.com

eLaunchers.com Ultimate Conversion Concepts Platform
A Complete End-to-End System for Lead Conversion & Prospect Followup

Business Kamasutra & Referral Culture Template Implementation Binder



170 eLaunchers.com

eLaunchers.com Ultimate Conversion Concepts Platform
A Complete End-to-End System for Lead Conversion & Prospect Followup

Business Kamasutra & Referral Culture Template Implementation Binder



171eLaunchers.com

eLaunchers.com Ultimate Conversion Concepts Platform
A Complete End-to-End System for Lead Conversion & Prospect Followup

Business Kamasutra & Referral Culture Template Implementation Binder



172 eLaunchers.com

eLaunchers.com Ultimate Conversion Concepts Platform
A Complete End-to-End System for Lead Conversion & Prospect Followup

Business Kamasutra & Referral Culture Template Implementation Binder



173eLaunchers.com

eLaunchers.com Ultimate Conversion Concepts Platform
A Complete End-to-End System for Lead Conversion & Prospect Followup

Business Kamasutra & Referral Culture Template Implementation Binder



174 eLaunchers.com

eLaunchers.com Ultimate Conversion Concepts Platform
A Complete End-to-End System for Lead Conversion & Prospect Followup

Business Kamasutra & Referral Culture Template Implementation Binder

eLaunchers referral cultureeLaunchers referral culture
Referral Culture Tools, Techniques and Training
Everyone says that their number one source of growth is referrals, yet they have 
not built a formal ‘referral culture code’ for their organization. We have heard Dan 
Kennedy say, if you want them to give you referrals, you need to give them good 
tools and teach them how to talk about you. When we build your referral culture 
we will give you everything: Your referral survey, tell-a-friend website, Infusionsoft 
follow up campaign, friend welcome package and gratitude expression process. 
We will show you how to use the shock and awe package along with ‘three 
cards trick’ to ask for referrals. We will show you how to get online reviews using 
Infusionsoft with review site ‘Sotellus.com’  and trigger referral campaign when 
someone gives you good review. If you are an info-marketer, an educator or have 
a membership site of any sort, a formal ‘Study Buddy’ program can generate a 
consistent flow of referrals. If you get referrals from various ‘centers of influence’ 
we will help you put together a program for your formal referral sources as well. 
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Referral Culture Print Items

I Recommend Card
Letter - Welcome New Referral
Letter - Thank You For The Referral
Referred Patient Dental Brochure
SCG - How to Choose the Right Dentist
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I Recommend Card

Call Dr Smilemaker at SmileDental today for a FREE 
Consulta�on get his FREE report:
          “10 Ways To Save On Your Dental Bills” 

SMILEDENTAL
13236 Execu�ve Park Terrace  |  Germantown, MD  20874

www.smiledental.com

Referred By:

555-555-5555

Call Dr Smilemaker at SmileDental today for a FREE 
Consulta�on get his FREE report:
          “10 Ways To Save On Your Dental Bills” 

SMILEDENTAL
13236 Execu�ve Park Terrace  |  Germantown, MD  20874

www.smiledental.com

Referred By:

555-555-5555

(Turn this card over for more information)

Stop stressing over dental work! You deserve a compassionate doctor who 
actually makes the en�re process completely pleasant, and FUN (even for the 
biggest scaredy-cats). No ma�er what your dental needs, Dr. Smilemaker and 
his team are the “one in a million” you need. They’ll change your mind about 
den�sts & put lifelong smile on your face!

Men�on This Card and Get The VIP Treatment!
 

Hate the Den�st? Call My Doctor. . .

555-555-5555

(Turn this card over for more information)

Stop stressing over dental work! You deserve a compassionate doctor who 
actually makes the en�re process completely pleasant, and FUN (even for the 
biggest scaredy-cats). No ma�er what your dental needs, Dr. Smilemaker and 
his team are the “one in a million” you need. They’ll change your mind about 
den�sts & put lifelong smile on your face!

Men�on This Card and Get The VIP Treatment!
 

Hate the Den�st? Call My Doctor. . .

555-555-5555
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Letter - Welcome New Referral

13236 Executive Park Terrace
Germantown, MD 20876

Phone: 555-555-5555
smiledental.com

<Date>

<Customer Name>
<Address>
<Address2>

Dear <Customer Name>

Hello! My name is Dr. Friendly Smilemaker here. I'm excited to introduce myself and extend a warm welcome. 

Actually, because you were referred to my o�ce, I’m inviting you in for a visit. Come discover how we’ve truly made 
dentistry fun!

You may already know we are very active in the community and you may have heard that our �rst-rate reputation 
has been earned by being highly engaged in our mission to “change dentistry” and “make dentistry fun”. 

But you probably don’t know the full story behind who I am and why I created SmileDentals. So let me share the 
quick version of my journey to became a dentist. 

It started with my own experience as a kid. You see, I had a really bad overbite. It was NOT pretty.
I found myself in and out of dental o�ces and dental specialty o�ces for what seemed like forever. It took wearing 
braces, having teeth removed and over 4 years of treatment to correct things for me.

You might think this was a very unpleasant experience. (After all, to a kid, four years can seem LONG... like.... an 
eternity long). It de�nitely wasn’t a walk in the park, but oddly enough, I kind of enjoyed it. 

On each visit, I found myself in awe of how everyone worked together. They took me from a kid with ugly buck 
teeth and a retruded jaw, to what society would call normal.  I looked up to these people.

The experience was life changing. Obviously for the cosmetic improvement, but also from a con�dence 
perspective. I wanted to do this same thing for others. So I decided to become a dentist. 

I pursued my studies in dentistry, graduated from the University of Maryland School of Dentistry and began my 
dental career with a local practice in 2005. Four years later, I opened SmileDental My focus has been to create a 
place where ANYONE can feel comfortable and excited, regardless of how they feel about dentistry. That why I’m 
excited to meet you and show you what everyone’s talking about!

I hope you’ve already called to schedule appointment. If not, pick up that phone and let’s get you in here so you 
can see what the Bergh Orthodontic experience is all about - and have better overall health and happiness as a 
result. After all, that is the whole reason you were referred to me!

I promise to do everything I can to eliminate any concerns or fears you may have - and give you a healthy, attractive 
smile. My practice depends on satis�ed patients, so I look forward to adding you to the long list of good people we 
have helped!

Dr. Friendly Smilemaker

P.S. Please call my o�ce in the next 24 hours to schedule your appointment. You’ll see that we have a wonderful 
way of welcoming you to come in for an initial appointment. Thanks!
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Letter - Thank You For The Referral

13236 Executive Park Terrace
Germantown, MD 20876

Phone: 555-555-5555
smiledental.com

<Date>

<Customer Name>
<Address>
<Address2>

Dear <Customer Name>

Recently I had the chance to meet someone who told me that you referred them to my o�ce. 

I want to say thank you!

Ever since I opened my practice my focus has been to create a place where ANYONE can feel comfortable 
and excited, regardless of how they feel about dentistry. I have been devoted to improving people’s 
smiles, their oral health and their lives, through extraordinary dental care. When my patients feel 
con�dent enough to give my name to others like you did, it con�rms that my team at SmileDental is 
making a di�erence.

I want you to know that anytime we have the opportunity to treat someone who was referred to us, we 
do it as if they were our own family member.  They will get a comprehensive evaluation, we’ll dedicate the 
time and energy necessary to determine the care that suits their needs and tolerance best, and then we 
formulate a plan for treatment. 

If you do refer someone to me, I want you to know they will be treated with the utmost care. You can be 
con�dent that I will do everything in my power to help them, just as I will for you.

No one should be embarrassed of their smile or have issues with their teeth. Pain does not need to be a 
part of proper dental care either. YOU are my patient. YOU are either no longer in danger of losing your 
smile or you are on your way there. Congratulations. You and I are making Maryland smile more, one 
patient at a time. Thank you for referring your friends to the happy dental o�ce where we are committed 
to creating great smiles for everyone. 

I WILL talk to anyone who you refer to me because I want to see Germantown smile. Thank you for your 
con�dence in me and for telling others about me.

Sincerely, 

Dr. Friendly Smilemaker

PS. Please keep spreading the news about us to the people who are still seeking a dentist who can make 
the process of oral health care FUN. I want to try and change as many lives and create as many smiles, as I 
can. If you’re talking to someone who is in need of a smile, whip out your smart phone and go to 
www.smiemakerlovesreferral.com. Give us their contact information and we will reach out to them and 
invite them in for a risk free consultation and come up with a comprehensive plan that makes sense for 
them.
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Referred Patient Dental Brochure

Here’s Something to
Really Smile About

You’ve been referred to us by
someone who knows how your smile
affects the way you live, laugh and love!

We Don’t Just Create Beautiful Smiles...We Actually Make People 
Happier

That’s a bold claim, so let us explain. We’ve perfected the art of making 
people smile. 

Our approach to dentistry allows people to get the care they need 
without fear, hassles or headaches. When your teeth look and feel great, 
you smile. When you smile, you feel happier. When you feel happier, you 
smile more. (There’s studies to back it up). 

It’s a cycle of happiness. Our dental practice is all about creating 
beautiful smiles, and happier people. In fact, our mission has always 
been to change the face of dental care. 

There’s more to dental care than just a dazzling smile. At SmileDental, 
we take a comprehensive approach to oral health. In this leaflet, you will 
discover a little about our approach and how we handle everything from 
simple to complex dental problems.
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Raise Your Hand If You Love 
Getting Dental Work Done
Do you have your hand in the air? 

Are people staring at you right now? 

If so, you’re a very unique person.

First of all, it means you LOVE getting dental work done... most people don’t. 
Secondly, if people are staring at you, then you read this in the presence of 
others AND chose to raise your hand anyway. 

That’s just plain awesome! Go ahead and put your hand down now.
What you’ll read in the rest of this pamphlet will make you even more excited. 

But, what if you’re sitting there, shaking your head, thinking something like; 
“I would NEVER raise my hand to say I love dental work!” don’t worry. I have 
great news for you too.

Our goal is to always make your process of getting dental care a pleasant 
experience. Not just tolerable, not something you just have to “get through” 
but something you actually enjoy! 

Most people really appreciate that. 

Our first priority is to make sure you are completely comfortable and have no 
fears, doubts or nervousness. 

We want to earn your trust and confidence, because that will guide your future 
treatment.  

Yes! We Do That Kind of Dentistry...

Perhaps you’re reading this because you have a friend who is a patient of ours, 
and they told you how much they love us. 

Or maybe you’ve been referred to us for a specific dental need and were told 
that SmileDental “does that kind of dentistry.” 

Well, it’s true. We do accommodate people in ways that some other dentists 
can’t, which may give you more options and flexibility. 
You can be sure that no matter whom you’ve seen before and no matter what 
kind of experience you have had; you’ll be delighted by your experience and the 
kind of care you’ll receive from us. 
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You Are Unique 

Every now and then, a patient who has been referred to us may feel reluctant 
to make an appointment. This is usually because they’ve been disappointed by 
other dental care providers.  

Many a dentist has neglected to take a personal approach with their patients in 
favor of an assembly line mentality.  That’s a mistake. There’s no one size fits all 
approach to dental care. You will be treated with the utmost personal care at 
SmileDental. Of course we are going to be focused on your oral health, but we 
look at you as an entire person too. 

We assess your unique circumstances so we can tailor your treatment 
to fit your needs. Dental health affects the whole person. It can cause or 
worsen depression, anxiety and insomnia...affect hormone levels, Alzheimer’s, 
dementia, cardiovascular disease, diabetes, cancer, stroke, and a variety of 
other conditions. 

Our dental expertise includes; Emergency Dentistry, Conscious Sedation, 
Cosmetic Dentistry, Children’s Dentistry, Dental Crowns/Caps, Dental Bridges, 
Teeth Whitening, Laser Dentistry, Dental Implants, Family Dental Care, Root 
Canal Therapy, Sport and Mouth guards. Our commitment is to give you a 
customized, tailored approach to your medication and treatment regimen.

Care You Can Be Confident In

From your first contact with SmileDental, you’ll see that we care. The personal 
touch is just as important to us as setting clear and measurable goals for your 
dental care. It is our belief that both are vital to improve, protect and maintain 
your oral health. 

Are you ready to start smiling more every day? Let us show you how our 
approach to dentistry can change your life.

Call our office now for a 
consultation at 555-555-5555.
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Meet Dr. Friendly Smilemaker

“My Mission is to Make Dentistry a Fun Experience.”

Germantown, MD orthodontist, Dr. Friendly Smilemaker is a 
native of Maryland, born just a few miles from Germantown. 
Dr. Bergh’s decision to become an orthodontist was greatly 
affected at age 13 when he began working in his father’s 
office. Seeing first hand how an orthodontist can change lives 
and how much a beautiful smile can affect someone’s self-
esteem, was the key to choosing orthodontics as a career.

Germantown, MD orthodontist, Dr. Friendly Smilemaker 
attended University of Maryland University School of 
Dentistry, where he earned his Doctorate of Dental 
Surgery. Attending the University of Southern Maryland, he 
received his Master of Science degree in Craniofacial Biology and his Certificate in 
Orthodontics.

Continuing education is critical in providing the highest quality orthodontic 
treatment. We are in an age of rapid change, and keeping up with the latest 
developments and innovations allows us to provide our patients with the most 
current braces and orthodontic treatment available. Germantown, MD orthodontist, 
Dr. Smilemaker participates in training and courses to continue his education, 
averaging over 100 hours each year.

Earnestly,

Dr. Smilemaker
Dr. Friendly Smilemaker, DDS,

Dr. Smilemaker’s Professional Memberships Include:
• American Association of Orthodontists
• Maryland Association of Orthodontists
• American Dental Association
• Maryland Dental Association
• Germantown Academy of Dentists

You Deserve a Beautiful Smile!

Call our office now for a consultation at 555-555-5555
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SCG - How to Choose the Right Dentist

• 2 Big Misconceptions About Dental 
Care

• The 5 Questions You Must Ask Before 
Choosing a Dentist

• 3 Recommendations to Ensure You 
Have Healthy Teeth and A Great Smile

THE SMART CONSUMER GUIDE TO  

How to Carefully Choose 
the Right Dentist For You  

“What No One Ever Told You About Oral Health and Your Smile”

This Special Report Is For Everyone Who Smiles . . .

By:  Dr. Friendly Smilemaker
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The Smart Consumer’s Guide 

To  Choosing   
The Right Dentist 
By: Dr. Friendly Smilemaker, DDS

Dear Friend, 

I call you that because I hope you will become one of our friends.

I know choosing a dentist can be a difficult task. This information is given to help you 
choose a dentist that’s right for you.

I’ve written this report as a guide to everyone who smiles. 

Because, regardless of the condition or health of your teeth, most of us have the 
capacity to smile.

My goal is to create a world where I help more people smile, more often.

I do that through dentistry and this report will provide you with tips 
to make the best decisions regarding the care of your teeth your 
health and your smile.

I hope you find value in this information. 

Our dental office was created so you can experience friendly, gentle 
Dentistry that produces proven results – a great smile and healthy 
teeth for life.

If you are a person who wants teeth that look good and feel good, 
or if you have apprehension about going to the dentist, I believe 
you’ll love Bergh Orthodontics, but in this guide I’ll give you infor-
mation to help you make an informed educated decision about 
choosing a dentist no matter where you are.
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So, let’s get right to it by looking at the 
FIVE questions you must ask any dentist 
before agreeing to sit in their examina-
tion chair.

These five questions are the key ques-
tions you must ask to discover the dental 
practice that’s right for you.

In my practice at Bergh Orthodontics, I 
and my team have determined these key 
questions to be the most often asked (or 
wondered about) by patients. 

Some of these surfaced through our years of experience and others over thousands of 
hours of post-doctoral training.

Question 1:  How do I know I’ll like my experience if  I come to your office?

First impressions mean a lot. A well run practice should be able to effortlessly describe 
the way you’ll feel when you step through their doors.

What will you notice the moment you step into their office? Is it old and out-dated, 
stuffy and cramped or is it a state-of-the-art facility, designed for your comfort?

Ambiance is nice, but honestly, a far more important aspect of a unique dental practice 
is the staff. They should be “people-people” people, who enjoy others and truly love 
giving great service.

At Bergh Orthodontics, many of our patients have remarked to us what a friendly, 
upbeat office we have. We take personal pride in being an office that our patients like 
to come to. Patients are greeted by smiling staff members at the front desk when they 
arrive for their appointments, then shown around the front office. 

We have a lounge to relax in before seeing me, Dr. Smilemaker, or my dental assistants 
and hygienists. There are computer terminals with games for children, a coffee station 
and other comfortable amenities.  

If you haven’t been to a dentist in a long while, you can be assured of not being em-
barrassed or scolded. Listen, we know it can be hard to come in even though you know 
you should. We won’t make it any harder. 

We work to make it easier, so you can feel relieved about that!
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You get individual attention to help you get the right 
kind of dental care that looks good, feels good, and 
helps keep your teeth for a lifetime.

You’ll benefit from the latest technology available in 
equipment, materials, and technologies so you can not 
only have great dental health, but also a great smile. 
You’ll enjoy a friendly, upbeat atmosphere of open com-
munication.

It’s important to ask if the dentist you are considering 
will take the time to answer your questions, and work to 
understand your concerns.

Question 2: How do I know you are a good Dentist?

Good dentistry comes as a result of the combination of education... on-going profes-
sional post-doctoral training and teaching... talent... experience... and the commitment 
to doing it right.

• What kind of experience does the dentist have? 
• What do others say about him or her? 
• What kind of reviews do you find online or in their office?
• What organizations or community involvement does the dentist have?

These are things to look for. 

You’ll want to make sure your dentist has a friendly, caring chair side manner. 

That he or she pays attention to the details that will ensure your care is as thorough 
and gentle as possible.

If you have a challenging dental situation, how will the Dentist handle it? What can and 
will they do for you. Why? 

Does the Dentist have an ability to employ wide-ranging diagnostic and treatment 
methods to figure out what works best for your situation?

One of the things you’ll notice about me is that I have a passionate commitment to 
giving you quality dentistry that looks good and feels good.

Since launching Bergh Orthodontics in my hometown of Sault Ste. Marie, Ontario in 
2009, I have crafted and inspired bright new smiles for thousands of patients. I’ve 
developed my practice with the feeling of “friends helping friends, creating beautiful 
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smiles for life.”  I built my practice into a “one stop shop” of dental services based on 
the founding mission of providing the level of care and service that I and my staff would 
want for ourselves as patients.

After graduating from the University of Western Ontario, I started my dental career as 
an associate dentist with Cambrian Dental in 2005.

I eventually became a partner in the practice, but decided to move on just a few short 
years later in 2009.  I understood the fear that people of all ages sometimes have of 
visits to the dentist, so I wanted to offer Conscious Sedation, which allows patients to 
be relaxed and comfortable, as if they were sleeping. 

My commitment to continuing education includes completing the Core Curriculum at 
the Las Vegas Institute for Advanced Dental Studies, which focuses on Cosmetic Den-
tistry and the inter-relationship of the teeth, as well as numerous courses on Conscious 
Sedation, Implant Dentistry and Orthodontics. 

I have also been recognized with a Fellowship in the Academy of General Dentistry. I am 
a past President of the Sault Ste Marie and District Dental Society, a member of the Pa-
tient Relations Committee of the Royal College of Dental Surgeons of Ontario and have 
been elected to the board of the Group Health Centre Trust Fund.

I don’t tell you any of this to brag, but to simply show you that I am committed to of-
fering the highest level of expertise and staying on top of what is happening in the field 
of dentistry. When I started Bergh Orthodontics in 2009, I quickly learned that creating 
a successful dental practice is as much a matter of great clinical skills, as it is being an 
excellent “people person.”

Question 3: Do you offer all the Dental services 
that I need or could need?

This is an important question. While every dentist offers 
exams, cleanings, and care for cavities, not all dentists 
offer everything you may need. 

You may find a dentist that is perfect for you, but what 
if you need children’s dentistry? Does your dentist offer 
bridges and implants, or will you have to be referred out 
to another office to get your dental work done?

Among the not commonly seen services are:

* Cosmetic Dentistry Services- Smile make-over 
based on computer assisted Smile design to give you the look you’ve always 
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wanted.

*The ability to show you a computer simulation of what your smile 
could look like AND to make a “preview” smile that you can wear and 
show others what your new smile will look like.

* Rapid Whitening to give you white, bright teeth in about an hour.

*Ultimate Power Smile: If movie-star white is your goal, then this is 
the technique for you.

* Super-Strong tooth-colored materials so teeth don’t look grey or 
dark at the gum line…giving natural looking teeth.

* Full cosmetic consultation for challenging, difficult situations- re-
storing smiling and chewing to how they should be.

* Bad Breath Evaluation and Treatment

*Advanced three dimensional x-rays

* Dental Implant Therapy- To replace missing teeth and rebuild smiles, perform-
ing all aspects of the treatment, surgery and restoration since 1989.

* Gum Therapy- Which includes using plastic surgery for your gums to make 
them look right, regenerative surgery using bone grafts to rebuild missing 
bone, specialized antibiotics to treat resistant gum disease.

* Customized Cosmetic Dentures-Teeth that look stunning and natural.

* Intra-oral video and digital cameras- so you can see what we see when we look 
into your mouth.

* FDA Approved Migraine Headache Prevention- that is 77% effective in reducing 
migraine headaches!

* Decay Preventing Sealants that wear 100x better than Regular sealants- some-
thing every parent wants for their children.

These are things people don’t always think about. But your life and treatment can be 
dramatically simplified if you know what the dentist can do before you choose.

Bergh Orthodontics is a full service dental practice. We can help you with all the rou-
tine services you would expect, along with the ones that you don’t commonly see in 
most dental offices.

We offer almost all the dental services you’ll ever need, right here in our office. 

Our dental expertise includes; Emergency Dentistry, Conscious Sedation, Cosmetic 
Dentistry, Children’s Dentistry, Dental Crowns/Caps, Dental Bridges, Teeth Whitening, 
Laser Dentistry, Dental Implants, Family Dental Care, Root Canal Therapy, Sport and 
Mouth guards. Our commitment is to give you a customized, tailored approach to your 
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medication and treatment regimen.

Among the routine services we offer are examinations, cleanings, check- ups, conserva-
tive gum treatment, fillings, advanced x-rays and computerized dental diagnostics, root 
canals, crowns, bridges, removable partial dentures, and cosmetic dentures.

Many patients say they really like the fact that they don’t get sent all over town for their 
services. 

Question 4: Do you make appointment scheduling, fees, billing, and insur-
ance easy for me?

There’s nothing worse than trying to navigate your way through complex appointment 
setting procedures and billing schedules. 

Your life is too busy already. 

At Northern Dental, we recognize the importance of being able to get appointments 
and having a flexible schedule.

You can request an appointment anytime 
from our website, or call our office directly 
Monday through Saturdays.

As for insurance, like many Canadians, you 
may have a dental plan through your employ-
er, union or provincial government. 

We deal with all sorts of plans and file for 
you helping you win in dealing with insurance 
companies…and we can help you understand 
your dental plan.

Remember that a dental plan and a treatment plan are two different things:

A dental plan is a means to help you to pay for your dental treatment. Employers pro-
vide health and dental benefits for a variety of reasons, including the promotion of 
good health.

A treatment plan is the personal plan you and your dentist develop together to meet 
your oral health needs. It serves as your road map to good oral health and should not 
be limited by what a dental plan will cover.

Some things you need to know about your plan:
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• What is covered each year?

• Is there a deductible?

• Is there a total dollar limit on 
my coverage?

• Can I choose a procedure other 
than the one my plan covers?

• Will I still be covered if I 
change jobs?

• To what extent am I covered 
for cleanings and x-rays?

• To what extent am I covered 
for dental treatments such as 
fillings and root canals?

• What about other treatments such as bridges and crowns, dentures and oral 
surgery?

• Can I choose my own dentist? (Some plans may restrict you to a list of approved 
dentists.)

Our staff is ready to help you so that your total dental experience is the same we’d 
want for ourselves.

If you aren’t covered by a group health and dental insurance plan, then you know how 
quickly medical bills can add up.

We help you understand the fees, billing and insurance so you can be comfortable fi-
nancially, too. We work to make fees affordable while helping maximize your insurance 
coverage.

The fifth and most important question is:

Question 5: How are you going to help me keep my teeth for a lifetime so 
they look good and feel good?

Or for those who have lost some of or all of their teeth the fifth and most important 
question becomes:

How are you going to help me regain lost appearance and function?

Instead of telling you what to watch out for on this question, allow me to tell you what 
we do at Bergh Orthodontics.
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First, we’ll talk with you about your past medical history and dental history. We want to 
know your concerns and what is important to you about your teeth and your treatment.

Then, we’ll do a thorough dental examination that leaves no stone unturned. We know 
from experience that many times hidden, unknown problems exist that you don’t know 
about. In fact, unless you have pain, there’s often no way for you to know that you have 
dental problems. Some problems don’t even exhibit any symptoms until they are ad-
vanced.

• We’ll evaluate your teeth gums and bite, looking for hidden signs of problems 
before it’s too late.

• We’ll offer you the kind of dentistry that we would want for our own families.

• We’ll help you get the bright, white smile you’ve always wanted.

• We’ll answer your questions and work out the needed appointments to give you 
the best results as quickly as possible while maintaining quality care.

We know that serious, life-threatening risks to your health can be a result of untreated 
dental problems, so we’ll help rid you of any dental infection-and help you stay that 
way.

You will receive an individual, customized plan of treatment that serves four functions:

1) Correcting your problems

2) Enhancing your appearance

3) Creating long term solutions

4) Preventing future problems by giving you maintain-
able dental health

Once your treatment (if any) is complete, we’ll help you 
maintain your dental health with periodic visits on a schedule 
designed for you as an individual.

Dentistry is a lifetime need. Teeth don’t heal themselves. If 
they did, no one would lose any teeth.

Because of our expertise and experience, we often are called 
upon to deal with very difficult, challenging dental situations.

Every age has its own special dental problems. 
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As you live longer and work later in your life, your dental needs are unique. We help 
you regain lost function, eliminate painful conditions, and enjoy a youthful, radiant 
smile.

In closing, not every dentist is right for every individual. 

Even though we are the fastest growing dental practice in the town, we know we 
aren’t right for everyone, but we are right for those who want to keep their teeth for a 
lifetime. 

We are right for those who want teeth that look good and feel good. We are right for 
the person who wants a bright, white smile. 

If you can answer “yes” to any of these questions, then 
you may be an ideal candidate to be a patient in our prac-
tice.

In fact, before I close, let’s look at a few misconceptions 
that cause people to choose the wrong dentist and waste 
time, money and experience often traumatic results. I 
want to bring to your attention a couple common miscon-
ceptions consumers have when choosing a dentist, and a 
couple recommendations!

Misconception #1 :  The dentist that offers the 
lowest price is the dentist you should choose.

Maybe – but not always. Here are a few points to consider.

Point #1:  The price you see offered may not be for the 
services you want performed. Before you select a practice, decide what you want to 
accomplish. 

Usually, if a dentist is much lower in price than other dentists it may indicate that they 
run you through procedures faster, and spend less time with you. 

This may not be good, because the focus is not on quality.

Also, price is usually an indication of quality.  More efficient Dentistry may cost more.  
Better trained dentists who want to give you more time and quality of service cost 
more.  Reliable service and products cost more.  You don’t buy the cheapest car, 
clothes, or foods.  Don’t let price alone be the deciding factor when choosing a dentist.

Point #2:  The price you see advertised may not be the price you pay.
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Many people have learned that the low price they 
saw advertised was not the amount they were 
charged.

And if you’ve responded to a price offer from a 
dentist, you too may have been the victim of false 
or misleading advertising. You probably learned the 
hard way that some practices offer a cheap price – 
and then pressure you into paying a lot more once 
they get you in the office. Some of them may not 
even intentionally do it, but it still happens.

You’ll find other practices – professionals like Bergh Orthodontics who work hard to 
earn your trust and respect.

As a way of improving our profession, I’ve dedicated my practice to educating the pub-
lic. The only way you can make an intelligent decision is to have all the facts you need. 
This is why I give away this booklet.

Some things you need to know about your plan:

MISCONCEPTION #2: Dental Procedures and Treatments are Painful

Fear of pain is the number one reason that millions of people avoid going to the dentist. 

The truth is that too many people wait until they are in agonizing pain before breaking 
down and dragging themselves into the dentist’s chair.

And all for nothing... because majority of the time they’re walking out the door feeling 
dramatic relief from the pain within hours, even minutes.

For the most part, the nightmare of a barbaric dentist is a thing of the past.  Medicine 
and technology have come a long way in allowing for proper pain management that 
promotes nothing more than a feeling of pressure while undergoing treatment and 
some brief soreness afterwards.  

Even invasive procedures are often times pain free!

I understanding the fear that people of all ages sometimes have of visits to the dentist, 
that why my practice is also renowned for our use of Conscious Sedation, which allows 
patients to be relaxed and comfortable as if they were sleeping.

If  you’re thinking about having your teeth examined, whitened, or you are 
looking for other cosmetic or general procedures, I offer these three recom-
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mendations:

Recommendation #1:  Make a commitment to yourself 
to get your teeth and gums examined every 6 months.  
The longer you wait, the worse it will be(and costly!).  
Regular check ups will extend the life of your teeth and 
help maintain their look and feel!

Also, 4 out of 5 people are walking around with the worst 
silent killer of teeth and it’s called periodontitis- aka gum 

disease. 

If your gums are bleeding when brushing or eating hard food, you have bad breath, 
pain or sores in your mouth,  gums are pulled back which make your teeth appear lon-
ger, or you see pus between gums and teeth, you must get in right away!

Recommendation #2:  Ask questions.  The way you learn about a practice is to ask 
specific questions and listen carefully to the answers.  Here are the questions I suggest 
you ask:

• Do you have any testimonials from current patients who are satisfied and 
enjoy their experience with their dentist? If you are looking to have aesthetic 
or cosmetic work done, you will want to see before and after pictures of actual 
patients from that office. We have an entire wall of testimonials in our office. 
You are welcome to come in and see them during business hours.  Many den-
tists use books with pictures in them, but the problem is that these are not his 
or her patients.

• The second question you’d like to ask is “Is there any warranty or guarantee 
given?” For example, if you bought a washer and dryer, you will be offered 
a certain warranty that will guarantee that washer and dryer will work for a 
certain time period, and if it doesn’t, they’ll replace it. Well, in our office almost 
every procedure has a warrantee so if something goes wrong with a covered 
procedure, we’ll fix what needs to be done for no extra charge.

• The third question you’d like to know, is what is the doctor doing to stay cur-
rent and keep his/her skills up to speed, especially if you are doing a special-
ized procedure. See, there are so many dentists out there, and some are better 
than others at different procedures. So, you want to make sure the dentist you 
choose to do your procedure is very experienced at it.

• Finally, the last question that many of our patients ask, and I think is very 
important is, “What does the dentist do to insure that you are going to 
have an anxiety free and pain free experience?”



195eLaunchers.com

eLaunchers.com Ultimate Conversion Concepts Platform
A Complete End-to-End System for Lead Conversion & Prospect Followup

Business Kamasutra & Referral Culture Template Implementation Binder

Dr. Friendly Smilemaker| 13

For example, many of our patients come in very nervous and scared, but find out that 
we have nitrous oxide, known as laughing gas, and we can now use lasers to detect 
cavities where x-rays couldn’t. 

Our patients leave our office telling us how it didn’t hurt a bit.

By asking these questions and spending the small amount of time necessary to make an 
intelligent choice of a dentist, you will help create a doctor-patient relationship founded 
on mutual trust and respect

Recommendation #3:  Once you’re satisfied that you’re working with an honest, 
competent professional, set up an appointment.

By following these recommendations, you’ll gain 
all the information you need to make an informed, 
intelligent decision.  If you want great service by a 
well-qualified dentist, who can service your Dental 
needs completely and thoroughly – creating health-
ier, whiter teeth, preventing and treating your gum 
disease, and making your dental experience an en-
joyable one– then I invite you to call me.

You will receive your free initial clinical examination 
that includes a comprehensive examination of your 
teeth, an oral cancer screening, gum and bone dis-
ease exam, review of your medical and dental history and a cosmetic screening. 

Thank you for requesting this report, to schedule an appointment or for more informa-
tion call our office at 555-555-5555. 

I wish you the best in life time dental health, 

Dr. Smilemaker
Friendly Smilemaker,  DDS

P.S. Please feel free to pass this valuable report on to others that you know could 
benefit from this information.
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eLaunchers referral cultureeLaunchers referral culture
Referral Culture Tools, Techniques and Training
Everyone says that their number one source of growth is referrals, yet they have 
not built a formal ‘referral culture code’ for their organization. We have heard Dan 
Kennedy say, if you want them to give you referrals, you need to give them good 
tools and teach them how to talk about you. When we build your referral culture 
we will give you everything: Your referral survey, tell-a-friend website, Infusionsoft 
follow up campaign, friend welcome package and gratitude expression process. 
We will show you how to use the shock and awe package along with ‘three 
cards trick’ to ask for referrals. We will show you how to get online reviews using 
Infusionsoft with review site ‘Sotellus.com’  and trigger referral campaign when 
someone gives you good review. If you are an info-marketer, an educator or have 
a membership site of any sort, a formal ‘Study Buddy’ program can generate a 
consistent flow of referrals. If you get referrals from various ‘centers of influence’ 
we will help you put together a program for your formal referral sources as well. 
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Referral Culture Training

eLaunchers.com Referral Culture is an end to end system that facilitates asking for referrals, thanking 
them for the referrals and welcomes the new prospect in your family using automation tools of 
Infusionsoft. However, your humans do need to do their part. 

Your humans need to identify a ‘moment of impact’ when someone in your organization has gone 
above and beyond the call of duty and you can sense gratitude in the air. At the right time when it 
feels right, your humans need to ASK for a referral. 

Some books and training from GKIC is recommended. Upon implementation of Ultimate Conversion 
Concepts Platform, Parthiv will go through the referral culture training with the CEO of your company 
and identify the potential moments of impacts and help you develop your referral culture ritual. 
Once your referral culture ritual is established, your CEO and Parthiv together will speak to your staff 
about incorporating the referral culture in your business. 

Everyone says that the biggest business growth has been ‘word of mouth’ but most people don’t 
have a formal process to capitalize on this phenomenon. Our Referral Culture solves THIS problem.




